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Abstract:

This study aimed to identify the dimensions and components of influencers’ role in shaping the lifestyle of teenagers in Tehran.
This applied and qualitative research used a meta-synthesis approach combined with content analysis of semi-structured
interviews. The study population included media and cyberspace specialists, academic experts, and theoretical and empirical
studies from domestic and international databases. Sampling was purposive and followed a systematic exclusion process guided
by the PRISMA model. Data were collected through systematic literature review and semi-structured interviews and analyzed
using thematic analysis with Maxqda software. Validity was confirmed using a 27-item PRISMA-based checklist, and
reliability was established by Cohen’s kappa coefficient. The analysis revealed four main dimensions of influencers’ role in
teenagers’ lifestyles: (1) influencing consumers by fostering trust, encouraging purchase behaviors, and shaping consumption
attitudes; (2) producing creative content through innovation, diversity, and interactive engagement to attract and retain
followers; (3) connecting with brands via direct advertising, brand consulting, and collaborative campaigns that impact brand
identity and consumer tendencies; and (4) fulfilling social roles by promoting positive culture, raising social awareness, and
participating in cultural and charitable activities. Influencers have a multifaceted and sometimes contradictory role in shaping
the lifestyles of Tehran’s teenagers. While they provide opportunities for education, cultural development, and economic
engagement, they can also promote consumerism, unrealistic standards, and psychological risks. Strengthening media literacy
among adolescents, supporting socially responsible influencers, and implementing effective cultural policies can amplify
positive impacts and mitigate potential harms.
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Extended Summary

Introduction

The rapid proliferation of social media platforms has reshaped patterns of interaction, communication, and cultural identity
among younger generations worldwide. Social networks such as Instagram, TikTok, and YouTube are no longer mere channels
for entertainment but have evolved into dynamic spaces for self-presentation, lifestyle negotiation, and consumer influence
(Khajeh & Soroosh, 2014). Within this ecosystem, influencers—ordinary users who accumulate large followings through
relatable content and perceived authenticity—have emerged as powerful social actors capable of altering perceptions, attitudes,
and behaviors (Abbasi & Jafari, 2020; Basirian Jahromi & Tusi, 2020). This transformation is particularly visible among
adolescents, a developmental stage characterized by identity exploration, heightened sensitivity to peer approval, and openness
to new consumption patterns (Khademian & Kalhori, 2020; Rezaiyan & Adrisi, 2018).

Evidence suggests that influencers significantly shape youth lifestyles through multiple pathways, especially by redefining
consumption habits, promoting certain aesthetic standards, and mediating brand awareness (Dunn & Nishett, 2025; Fitriasari,
2025; Mustafa et al., 2023). Studies in Iran indicate that Instagram use among young people correlates with a stronger
inclination toward modern and consumption-oriented lifestyles (Khademian & Kalhori, 2020; Namati Aghdam & Kia, 2022).
Parallel research in global contexts highlights how social media sets unrealistic beauty norms and drives purchase intentions in
domains such as fashion and skincare (Fitriasari, 2025; Leban et al., 2021). Furthermore, influencers are not limited to consumer
domains; they often act as social change agents by engaging with cultural topics, environmental sustainability, and mental well-
being (Li, 2024; Pourarian et al., 2025; Sahu et al., 2020). For example, studies show that some influencers promote health-
oriented and sustainable lifestyles by co-creating value with audiences and encouraging responsible consumption (Li, 2024;

Putri et al., 2024).
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Nevertheless, the dual nature of influencer impact warrants careful analysis. While creative and educational content can
empower adolescents and enhance their media literacy, problematic social media use and exposure to consumerist ideals may
result in mental health risks, body image dissatisfaction, and compulsive spending (Ardesch et al., 2023; Gul & Kog, 2025). The
psychological mechanisms underlying this phenomenon are tied to adolescents’ need for belonging and self-validation, making
them more susceptible to the persuasive strategies of influencers (Abbasi & Jafari, 2020; Moghaddam & Saheb, 2023).
Additionally, family dynamics intersect with this influence: parents’ media use patterns and communication styles can
indirectly shape adolescents’ responses to influencer content (Hashemi Sanjani & Zinli, 2023; Kianpour & Hashem, 2023).

Despite the growing body of research, existing studies often focus narrowly on either consumerism or psychological
outcomes, lacking a holistic understanding of how influencers’ role spans cultural, social, and economic dimensions
simultaneously. This study seeks to address this gap by systematically synthesizing available literature and expert perspectives
to map the multifaceted role of influencers in shaping the lifestyles of Tehran’s adolescents. The insights aim to inform
policymakers, educators, parents, and digital marketers in leveraging positive potentials while mitigating risks associated with
influencer culture.

Methods and Materials

This study employed a qualitative, applied design combining meta-synthesis of prior studies with thematic content analysis
of semi-structured interviews. The research population included media and cyberspace experts, academic specialists in
communication and cultural studies, and a comprehensive review of theoretical and empirical works from both domestic and
international databases. Sampling followed a purposive strategy with systematic exclusion guided by the PRISMA framework
to ensure rigor and relevance.

Data collection involved two complementary streams. First, a systematic review of scholarly articles published between
2017 and 2024 internationally and 1390 to 1403 in Iran was conducted, screened using PRISMA’s 27-item quality checklist to
verify validity and minimize bias. Second, semi-structured interviews were held with 22 experts until theoretical saturation was
reached at the 21st and 22nd interviews. The interviews explored perspectives on influencers’ impact, prioritization of different
influence aspects, and the psychological or cultural mechanisms driving adolescents’ responsiveness.

Analytical procedures included three-level thematic coding—basic, organizing, and comprehensive—conducted with
Maxqda software. Reliability was verified using Cohen’s kappa coefficient, achieving a satisfactory inter-coder agreement of
0.58. Trustworthiness was enhanced through credibility checks, confirmability strategies, and transferability assessments
appropriate for qualitative inquiry.

Findings

Analysis revealed four major dimensions of influencers’ role in shaping adolescents’ lifestyles: influencing consumers,
producing creative content, connecting with brands, and fulfilling a social role.

The first dimension, influencing consumers, emerged as a primary force where influencers build trust, modify purchase
intentions, and shift consumption norms. Indicators included loyalty of followers, positive engagement metrics, increased sales
post-promation, and alignment between influencer identity and brand image.

The second dimension, producing creative content, highlighted innovation and diversity as key drivers for sustaining
adolescent engagement. High-quality visuals, entertaining and educational formats, timely posting, and interactive features

such as polls and Q&A sessions contributed to perceived authenticity and strengthened follower bonds.
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The third dimension, connecting with brands, involved influencers acting as strategic mediators. Direct advertisements,
brand consulting sessions, co-branded campaigns, and ongoing monitoring of brand image through influencer advocacy were
found to deeply influence adolescents’ perception of brand legitimacy and desirability.

Finally, the social role dimension underscored influencers’ potential beyond commerce. Activities promoting cultural
awareness, responsible citizenship, social campaigns, and charitable initiatives shaped adolescents’ civic consciousness and
sense of social responsibility. However, experts also cautioned about superficial activism and the risk of cultural distortion
when social messaging is poorly managed.

These findings collectively underscore that adolescents are not merely passive receivers but active participants who adopt,
reinterpret, and circulate influencer-driven narratives within peer groups, reinforcing or challenging existing social norms.

Discussion and Conclusion

The study expands understanding of how influencer culture permeates adolescent life in complex and sometimes
contradictory ways. The dominance of consumer influence aligns with prior work demonstrating how Instagram activity drives
modern lifestyle adoption among Iranian youth (Khademian & Kalhori, 2020; Namati Aghdam & Kia, 2022) and parallels global
patterns where influencers shape purchase intentions and aspirational consumption (Fitriasari, 2025; Mustafa et al., 2023).
Trust-building and relational closeness, as emphasized in social media marketing research, are central mechanisms that explain
why adolescents often equate influencer recommendations with peer advice (Dunn & Nisbett, 2025; Leban et al., 2021).

Creative content’s prominence affirms that innovation and interactivity are critical for sustaining influence. This resonates
with Braun and Clarke’s conceptualization of thematic adaptability and the appeal of authentic, self-expressive media (Braun
& Clarke, 2022). Studies have highlighted that while creative and health-promoting content can cultivate positive habits
(Pourarian et al., 2025; Putri et al., 2024; Sahu et al., 2020), unchecked exposure to curated perfection can harm self-esteem
and mental well-being (Ardesch et al., 2023; Gul & Kog, 2025).

The economic dimension revealed through brand partnerships illustrates a double-edged dynamic: while influencer
marketing drives economic opportunity and brand loyalty among young consumers, it can also intensify materialism and
financial pressure, echoing concerns raised in both Iranian (Basirian Jahromi & Tusi, 2020) and global studies (Leban et al.,
2021). This suggests the need for culturally informed regulation of commercial content targeting adolescents.

Finally, the social role of influencers points to their capacity as informal educators and cultural ambassadors. Their
involvement in social campaigns and community engagement can positively shape adolescent identity and civic behavior
(Sururinetal., 2021; Xi, 2023). Yet the same channels risk disseminating shallow or misleading cultural narratives when content
lacks depth or accountability (Hashemi Sanjani & Zinli, 2023; Kianpour & Hashem, 2023).

In conclusion, influencers in Tehran exert a multidimensional impact on adolescent lifestyles, simultaneously creating
opportunities for learning, social engagement, and cultural exchange while posing challenges related to consumption pressure,
psychological vulnerability, and cultural authenticity. Harnessing the positive potential of influencer culture requires
coordinated strategies: strengthening media literacy programs in schools, guiding parents to engage critically with their
children’s media environments, encouraging ethical influencer practices, and establishing nuanced regulatory frameworks.
Such measures could help transform the influencer-driven digital landscape from a site of risk into a resource for youth

development and social progress.
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