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Abstract:

The aim of this article is to examine the role of digital marketing in shaping economic policies related to geotourism in Babol County. Given
the increasing significance of digital marketing in attracting tourists and strengthening the local economy, this study analyzes the effects of
various digital marketing variables on economic policies associated with geotourism. The present study employs a mixed-methods research
design, incorporating both qualitative and quantitative approaches. In the qualitative phase, semi-structured interviews were conducted with
45 local stakeholders and tourism experts until theoretical saturation was reached. In the quantitative phase, data were collected using a
standardized questionnaire from a sample of 300 respondents. The data were analyzed using thematic analysis and the SPSS software,
including both descriptive and inferential analyses to examine the relationships between variables. The research findings indicate that targeted
advertising and consumer data analysis significantly influence tourist attraction and the strengthening of local businesses. Moreover, support
for local enterprises and the development of tourism infrastructure are positively impacted by digital marketing strategies. However,
challenges related to environmental conservation persist, necessitating careful planning and strategic interventions. This article underscores
the importance of leveraging digital marketing tools as key drivers in shaping effective economic policies within the geotourism sector.
Additionally, recommendations for improvement and sustainable development in this domain are presented, which can assist policymakers
and tourism professionals in Babol County.
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Extended Summary

Introduction
Digital marketing has become a crucial tool in promoting and developing various industries, particularly in the tourism
sector, where it significantly influences economic policies and strategies (zhao, 2023). Geotourism, which emphasizes the

preservation and sustainable use of natural and cultural heritage, benefits from the strategic application of digital marketing
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techniques to attract tourists and enhance economic opportunities. Babol County, with its rich natural landscapes and cultural
heritage, has significant geotourism potential. However, the region has yet to fully capitalize on its attractions due to a lack of
structured promotional strategies and an inadequate digital presence (Rane, 2023).

Despite the acknowledged importance of digital marketing in tourism development, there remains considerable ambiguity
regarding its precise impact on geotourism economic policies. For example, there is a lack of clarity regarding the most effective
digital marketing strategies for increasing tourist arrivals in Babol County. Furthermore, the way digital marketing shapes
consumer decision-making and travel behaviors remains insufficiently explored (Emad et al., 2024). These knowledge gaps
highlight the need for a thorough investigation into how digital marketing can contribute to geotourism policy development.
Additionally, while Babol County holds immense geotourism potential, local stakeholders and policymakers often lack
awareness of the benefits of digital marketing, which results in an underutilization of its capabilities (Fallah Noushabadi et al.,
2024).

Addressing these concerns, this study seeks to analyze the role of digital marketing in shaping economic policies related to
geotourism in Babol County. The primary research question is: "How does digital marketing influence geotourism-related
economic policies in Babol County, and how can it be leveraged to attract tourists and stimulate economic growth?" By
answering this question, the study aims to provide policymakers and industry professionals with actionable insights to optimize
geotourism strategies.

Methods and Materials

This study adopts a mixed-methods research approach, integrating both qualitative and quantitative methodologies. In the
qualitative phase, semi-structured interviews were conducted with 45 key stakeholders, including tourism officials, local
business owners, and digital marketing experts. The sampling process continued until theoretical saturation was reached. The
qualitative data underwent thematic analysis to identify recurring themes and insights.

In the quantitative phase, a structured questionnaire was designed and distributed to a sample of 300 respondents, including
local residents, tourists, and industry professionals. The survey focused on assessing perceptions regarding digital marketing
strategies and their impact on geotourism policies. The collected data were analyzed using SPSS, employing both descriptive
and inferential statistical methods. Correlation and regression analyses were performed to determine the relationships between
digital marketing variables and economic policy outcomes.

Findings

The findings from the qualitative interviews revealed that targeted digital marketing campaigns and data-driven consumer
analysis significantly influence tourist attraction and the expansion of local businesses. Participants highlighted the
effectiveness of social media campaigns, search engine optimization (SEO), and content marketing in increasing the visibility
of Babol County’s geotourism attractions. Furthermore, the analysis identified that the use of digital marketing enhances visitor
engagement and positively shapes tourists' perceptions of the destination.

The quantitative results demonstrated that targeted digital advertisements and consumer analytics had a statistically
significant impact on tourist interest and arrival rates. The data indicated that local businesses utilizing digital marketing
experienced higher customer engagement and revenue growth compared to those relying on traditional marketing approaches.
Additionally, regression analysis confirmed that investment in digital marketing strategies positively correlated with the

development of tourism infrastructure and support for local enterprises.
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However, despite the economic benefits, the study also found that digital marketing posed certain challenges, particularly
regarding environmental sustainability. Increased tourism, driven by aggressive online promotion, led to higher environmental
pressures, necessitating careful planning and sustainable tourism strategies.

Discussion and Conclusion

The findings emphasize the pivotal role of digital marketing in shaping economic policies within the geotourism sector. By
leveraging digital platforms, Babol County can enhance its visibility, attract a broader audience, and stimulate economic
activity. The study confirms that well-executed digital marketing campaigns contribute to local business growth, infrastructure
development, and increased tourism revenue. However, these benefits must be balanced with environmental sustainability
measures to prevent over-tourism and resource depletion.

Strategic interventions, such as implementing eco-friendly tourism policies and promoting responsible travel behaviors, are
essential to ensuring that the benefits of digital marketing are maximized while minimizing negative environmental impacts.
The study suggests that policymakers and tourism authorities in Babol County should integrate digital marketing into their
long-term economic planning while simultaneously addressing conservation concerns.

In conclusion, digital marketing serves as a critical enabler of geotourism development by fostering economic growth,
increasing tourist engagement, and strengthening local businesses. Nevertheless, sustainable tourism management must be
prioritized to safeguard Babol County’s natural and cultural assets. Future research should explore innovative digital marketing

strategies that align with sustainable tourism principles to achieve long-term economic and environmental benefits.
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